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Learning Objectives

Understand . . .
The six tasks that comprise sampling design.
The premises on which sampling theory Is based.

The characteristics of accuracy and precision for
measuring sample validity.

The two categories of sampling methods and the

variety of sampling technigues within each category.

The various sampling techniques within each
category.
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Steps In Sampling Design

Define Population Parameters

S Define & Evaluate Sample Frames

" ! Define Number of Cases
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Define Selection & Recruiting
Protocols
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Define Target Population & Case

Common Types of
Target Populations in

Business Research
Texts &

Records Organizations

Target
Population
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Metro U Dining Study

‘ Who would patronize the club? ’
l How much would a they spend? ’
l What days would be most popular? ’ \
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What menu and service formats?

How often would they use the club?
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Who would join the club?
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Step 2 In Sampling Design

"'-;.jr Define Populatlon Parameters
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Define & Evaluate Sample Frames
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) Define Number of Cases
% |
Deflne Selection & Recruiting
Protocols
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Data Types Review

Data Characteristics Example
Nominal Classification Respondent type (faculty, staff, student)
Ordinal Classification and Order Preferred doneness of steak (well done,
medium well, medium rare, rare)
Interval Classification, order, & distance | How rated last restaurant experience

(scale of 1-10: 1=very poor,
10=exceptional)

Ratio Classification, order, distance & | Average $ amount spent per personl for
natural origin last dinner in restaurant.
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Metro U: Population Parameters

Population Parameter of Interest

Data Level and Measurement Scale

Frequency of eating on or near campus at @
restaurant within the last 30 days

Proportion of student/employees expressing
interest in the dining club

Proportion of students/employees spending
MONEY per Person per visit

o Ratio data (actual number of eating experiences)

o Ordinal data (less than 5 times per month, greater than 5
but fewer than 10 times per month, greater than 10 times per
month)

o Nominal data (interested, not interested)

o Interval data (§5-9.99, $10-14.99, $15-19.99, $20-24.99,
$25-2999)
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Step 3 In Sampling Design

( Define Population Parameters ’
Define & Evaluate
Sample Frames

( Define Number of Cases ’

Define Selection & Recruiting
Protocols
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