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[bookmark: _GoBack]ABSTRACT

With the advancement of global economic integration, more and more Chinese people are choosing to migrate to the UK, and according to data released by the Office for National Statistics in 2018, the number of net migrants in the UK reached a record high of 330,000 in the year to March 2018. This included nearly 90,000 Chinese, the largest source of immigration from non-EU regions (HM Government, 2018). The figures show that the majority of these migrants work in the service sector. Some have also chosen to set up their own businesses in the UK. This dissertation aims to take a deeper look on what are the challenges faced by Chinese business owners in the UK and how these challenges are overcome by the Chinese business owners. In order to answer the research question properly, a semi-structured interview was conducted with three Chinese business owners who are doing business around Bath. These Chinese business owners exhibited struggles while starting a business in the UK as an immigrant and described how they overcame these struggles. This dissertation focuses on the struggles of Chinese entrepreneurs in the UK and these struggles were overcome. The interview results show that language barriers, customer preferences, cultural differences, self-employment, monetary concern, and competition in the market are the most common difficulties and challenges faced by Chinese doing business in the UK.
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[bookmark: _Toc5128]1.0 INTRODUCTION

Many business-minded individuals who want to start a business find the United Kingdom to be an appealing country to open their businesses to. In reality, the UK can make it easier for business owners to open their business while also providing high-quality products and services to customers. According to the World Bank Doing Business report, among many other countries, the UK remains one of the world's leading business locations, ranking eighth for "ease of doing business" (WBG, 2020). Many people love the products and services sold in the UK making many businesses prosper. The UK ranks 53rd in the Global Business Complexity Index 2021 (TMF Group, 2021) for the complexity of a country's business environment which means that it is the 53rd most difficult country for a business to operate. This is a very low ranking which means that the business environment in the UK is very complex. There are many small businesses in the UK owned by ethnic minorities who make a huge contribution to the UK economy which is evident in the rapid growth over the decade (Hussain, et al., 2007). The findings suggest that these minorities graduate entrepreneurs received higher education in the areas of knowledge and skill acquisition. The respondents' primary motivating motivations were a lack of satisfaction from working for others, a desire to be their own "boss" and achieve more, and the prospect of higher earnings. It is also important to note that these ethnic-owned businesses in the UK aims to make money in order to survive in their day to day living and this, in turn, contribute to the UK economy. The growth of these businesses did not happen overnight and surviving in the UK market as foreigners is not an easy task. 

[bookmark: _Toc3472]1.1 Research Background 

The UK remains a dynamic business location, with Chinese-owned companies contributing significantly to the UK economy by providing 60,000 jobs to UK citizens (Bevan, 2021).Many Chinese individuals and families have resided in the UK where they were brought about by migration. Chinese are thought to be business-minded individuals—it is not surprising that many Chinese ventures in the UK are doing well to contribute to the UK economy. Many of the currently thriving Chinese-owned businesses in the UK were once struggling to survive in an unfamiliar market, facing numerous challenges and difficulties that they eventually overcame which are discussed in this dissertation.

There are many challenges and difficulties that Chinese business owners face in the UK. These challenges and difficulties are perceived to have stemmed from being foreigners of the English nation. Starting a business in a foreign country raises the question of whether the business will survive there. Being a foreign business owner also can make it intimidating to run a business because of unfamiliarity of the work environment. As a result of globalization, a vast number of foreign products and services are emerging in the market—authenticity is no longer an issue for consumers because the business owners are individuals who originated in a foreign country where the products and services sold and offered are originated (Featherstone & Tamari, 2006). Chinese business owners in the UK are now making use of their ethnicity to be a starting ground in starting their businesses where they are most likely to open a business that is Chinese-related.

 In this context, there can also be a language and cultural barrier because these Chinese business owners speak a completely different language than English and come from a completely different background than English people. Chinese business owners can find it hard that they have more to learn in their new country (Ram, et al., 2016). With many decision-making processes involved and laborious work to do, these barriers, challenges, and difficulties faced by Chinese business owners in the UK market will fade and be overcome over time (TMF Group, 2021). It will not happen quickly but as these Chinese entrepreneurs learn how to ride the tide of the market, the challenges they face will be overcome gradually.

This dissertation paper will explore the difficulties and challenges experienced by Chinese business owners in the UK. There were few or no studies related to Chinese businesses and business owners in the UK—previous studies have largely focused on the South Asian community (Li, 2017) and rarely on the East Asian community. It is, therefore, necessary to conduct research to explore the difficulties and challenges encountered by Chinese business owners in the UK and how these Chinese business owners were able to overcome these difficulties and challenges. This dissertation addresses the gap by giving context on the difficulties and challenges that foreign Chinese business owners have faced as entrepreneurs in the UK.

Listed below is the research aim and the research questions that this dissertation aims to answer.

[bookmark: _Toc16577]1.2 Research aim: 

To thoroughly comprehend the difficulties and challenges faced by Chinese business owners in the UK, as well as how these difficulties and challenges were overcome by the Chinese business owners.

Research question one: What are the difficulties and challenges faced by Chinese business owners in the UK?

Research question two: What is the organizational structure and staffing of Chinese entrepreneurs' businesses in UK?

Research question three: How did these Chinese business owners overcome the barriers, challenges, and difficulties they faced upon entering the UK market?

[bookmark: _Toc5244]1.3 Rationale for the study

Opening a business in a foreign country is no easy task as there are many obstacles that a business owner needs to go through in order for their business to survive in the market while also learning about the foreign market that they recently entered. Many challenges and difficulties are going to hinder the business owners from succeeding. The obstacles faced will be overcome over time as the business owner learns more about the market. The current study aims to discuss these obstacles and how it was overcome by the business owners that made their business what it currently is. This dissertation will also discuss the strategies these immigrant business owners made in order to succeed in the UK market as foreigners.

[bookmark: _Toc11092]2.0 literature review

	Most Chinese entrepreneurs’ motivation for owning a business is to be able to increase their income, lead and be their own boss, and be successful in their work (Chu et al., 2011)—these motivations are what make many Chinese business owners succeed in their businesses. Success stories of these Chinese entrepreneurs are commonly heard on the Internet and it is also often told how hard was it to overcome the struggles these entrepreneurs encountered when starting their own businesses. Starting a business as an immigrant or as someone who comes from a different cultural and ethnic background from the country an individual is residing in can increase to the challenge. Many immigrant entrepreneurs in the UK grab the opportunity to open their businesses once presented and are strongly motivated by positive motivational factors like freedom, work flexibility, and experience (Ahmed, 2019). There are other difficulties and challenges that Chinese entrepreneurs encounter such as having unreliable employees, intense competition, and lack of management training (Chu et al., 2011). Strong tie networks of immigrants in the UK have a stronger relation at a start-up level but, during the business growth stage, weak tie networks strongly take an effect (Ahmed, 2019). Jamal (2005) argues that many ethnic entrepreneurs in the UK participate in marketing practices that show how competent they are in work, how innovative they are, and how skilled their networking abilities are in order to survive a competitive market. This part of the dissertation will discuss relevant and existing literature on the difficulties and challenges encountered by Chinese business owners in the UK. Chimucheka and Mandipaka (2015) found in their study that the lack of networking opportunities, lack of access to finance, and inadequate government support are barriers to the survival and growth of a business. Sequeira et al. (2016) also revealed in their study the importance of gender, institutions, and culture in the entrepreneurial process because these give start-ups challenges in their businesses. This chapter will also discuss the gaps in the existing literature and the gaps will be addressed in the next chapter.

[bookmark: _Toc25320]2.1 Business barriers

	Many Asian business owners were found to have no financial barriers in starting their own businesses and have access to finance their businesses on average (GLA Economics, 2007). Starting out a business in a foreign country shows the entrepreneurial spirit of an individual that has reigned supreme (Kloosterman, 2006). London Annual Business Survey (LABS) report (2006) reveals that many Asian-owned businesses have had no significant problems in accessing external finance other than the business in general. However, a study reveals that most Chinese entrepreneurs struggle financially when starting out with their businesses (Chen et al., 2019) because most of these entrepreneurs invested in their business with their personal money which implies that this difficulty pushed the business owner to work hard every day to continue running the business. Many Asian business owners are found to be financially at a disadvantage when it comes to investment (GLA Economics, 2007). There are many benefits that can come out of investment and the ability of an entrepreneur to access finance which was clearly described in the GLA Economics report Ready for Business (GLA Economics, 2004). Investment is critical for the success and growth of a business that can allow businesses to increase their returns to scale and be able to compete in the market (Metcalfe & Porteous, 1990; Schiffer & Weder, 2001). 

Many Asian business owners also struggle with the cost of business premises (GLA Economics, 2007). The UK is not cheap and, therefore, opening a business there can be costly since there are a lot of things that business owners need to pay in order for their business to thrive, especially at the start-up level. It is also hard for these Asian business owners to find skilled employees . The reason for this was because there are many start-up companies in London which make the market competition tougher than it usually is. It is hard to find skilled employees when the market is already bursting with competition upon entering where many of the highly qualified employees are already employed by competitors (GLA Economics, 2007).

The cost of labor is also a significant problem faced by many Asian-owned businesses (GLA Economics, 2007). Many Chinese business owners prefer to work alone, with their business partners, or with their family members because employees are expensive, especially when just starting out in the business industry. Many Chinese business owners are self-employed and would just rather work by themselves for themselves. Getting an employee who is knowledgeable about Chinese cuisine and products and is able to speak English is very hard to find for many Chinese entrepreneurs (Chen et al., 2019). There are also higher costs of living in the UK which makes business operations there hard (British Business Bank, 2020). Different ethnic groups in the UK have varying experiences in accessing external start-up finance (British Bankers Association, 2002). Business owners who have an ethnic background face disparities in their businesses which is seen through the systemic disadvantage that they commonly experience (British Business Bank & Wyman, 2020). There are particular cultural issues that have a major impact on the operations of the business that are balanced against resource constraints (Chaudhry & Crick, 2004). Having a different culture can be seen as a challenge for ethnic business owners who are unfamiliar or are not that acquainted with English culture. These cultural issues can affect the management of businesses since their resources and connections tend to be limited. The language barrier is also a huge challenge for many Chinese entrepreneurs in the UK who develop communication issues with their customers—this is crucial to their businesses because understanding the needs of the customers through communication will help the business run (Chen et al., 2019). Language barrier poses a great challenge for the Chinese business owners since they are more likely to make mistakes in serving their customers with what they need because of communication breakdown that occurs when two individuals speak different languages and one is having troubles communicating with the more dominant language which, in this case, is the English language.

Many Chinese immigrants are presented with different resources and different market conditions upon arrival to the foreign country where they will reside and start living that can lead to different opportunity structures and varying decisions while making entrepreneurial activities (Wang & Warn, 2017). Depending on the opportunities presented to these Chinese business owners, the challenges they will face differ. The success of their businesses can also depend on the location of their business and the allocation of the resources for their business. Many young Chinese entrepreneurs experience language barriers, they also find it difficult to understand the laws and legislations of the UK, they are also unfamiliar with the culture of the UK, and they also experience financial struggles when opening their businesses (Chen et al., 2019).  There are many young Chinese business owners in the UK who are also struggling with many issues and concerns with their respective businesses because of their culture and language. The challenges and difficulties of many Chinese business owners in the UK are varying.

Ram et al. (2016) found in their study that the most common problems that Chinese business owners encounter in the UK are marketing, networking, competition, and culture. Many Chinese business owners find it hard to look for individuals who are competitive enough to help them run and operate their businesses that is why most Chinese businesses have little to not staffs helping out. Building connections with the customers or potential customers is also another challenge for many Chinese business owners because of language barriers that make it difficult for the business owners and customers to have a clear communication with each other. Competition is another challenge since there are already many established businesses before these Chinese business owners have entered the market. The UK and China do not share the same culture and so the differences in the culture of the two countries can pose a challenge for Chinese immigrants establishing their businesses in the UK.

[bookmark: _Toc29000]2.2 Overcoming the barriers and surviving the market

Business owners need to continually monitor their business practices in order to learn what their advantages are to their competitors, especially because the business environment in the UK is a competitive one (Chaudhry & Crick, 2004). They need to be able to know what they are capable of offering their customers in order to use this as an advantage in marketing themselves which can result in more customers and profit. Business owners must actively engage with the current and existing resources available to them in order to secure their survival in the market and run their business in the long term (Korede et al., 2021). For businesses to survive, investing in staff members is relevant through hiring and training those who acquire the right skills and are qualified to deliver the highest quality of services to customers (Chaudhry & Crick, 2004). Although, it was mentioned above that many immigrant Chinese entrepreneurs would prefer working on their own than hiring staff. Business owners coming from an ethnic background would rather imitate the current market trend rather than innovate because of their current but limited available resources (Aldrich & Waldinger, 1990). Many entrepreneurs do not get the same resources which can lead to the varying timeline of success of many businesses. These business owners are aware of the advantages innovation has to offer, however, they are hindered by barriers to adoption where they have no resources available, and they do not perceive innovation as an integral part of their business survival (Altinay, 2010; Ensign & Robinson, 2011). 

The ethnicity of the owner, the social networks established, and the cultural value and beliefs of the owner are significant factors that will enable the adoption of innovation (Chaudhry & Crick, 2004). Coming from a different culture and trying to establish a network with people residing in the UK is not an easy task for these Chinese immigrants and business owners. There are barriers that prevent their connection from being forged such as language and cultural barriers. But being flexible is important in business, these immigrant business owners can learn to take advantage of what they currently have and be open to learning. Culture contributes to how businesses are shaped according to Lounsbury et al. (2019). It was believed that culture and ethnicity can shape a business and constricts the business from expanding to reaching more customers; however, culture and ethnicity can actually also contribute to innovation and novelty (Korede et al., 2021). 

Immigration to the UK has been beneficial to the country's economy by providing the country with an increase in the labor force, an increase in aggregate demand and real GDP, labor market flexibility, and helping to reduce the dependency ratio, among many others (Pettinger, 2021). Without a language barrier, many customers would say that they feel “at ease” when dining at a Chinese restaurant because it enables them to build trust with the restaurant (Chen et al., 2019). Language barrier can be overcome through taking classes or by simply studying the English language. Many argue that businesses operated by migrants are structurally at a disadvantage and are handicapped by their forerunners (Jones et al., 2012), however Ram et al. (2016) found in their study that migrant entrepreneurs have significant contributions to a country which strengthens their business venture. Lever & Milbourne (2012) believe that a business that has a wide emotional and perceptual impact on customers can establish relationships with customers. The relationship established with customers can help a business survive and grow through the years since its existence.

[bookmark: _Toc27265]2.3 Survival

	Asian-owned businesses have a similar survival rate to an average business in London which was implied by the Asian-owned businesses that were established before 1990 and are still operating today (GLA Economics, 2007). Asian-owned businesses are perceived to be highly successful in their operations and management. However, according to the British Business Bank (2020), Asian entrepreneurs have a low success rate with their businesses in the UK because of underrepresentation which reduces the opportunity for these entrepreneurs to develop relevant business skills and knowledge, and be able to network their businesses. It is, therefore, a great challenge for many Asian business owners to market their businesses because they are not provided with the same opportunities as other entrepreneurs. There are also other barriers that give Asian businesses the incapability to succeed in the market. However, there are still Asian businesses in the UK that are thriving and have survived the market for years already.

Many of these Asian owners are self-employed but the trends in Asian-owned businesses are difficult to point out because there is currently not enough data to support any claims about it (GLA Economics, 2007). These self-employed business owners actually have a significant contribution to the UK economy that has delivered significant and sustained growth to the economy (Dhaliwal & Gray, 2008). Even though there are many Asian businesses who did not survive the UK market, there are still also many Asian businesses that have made significant contributions to the UK economy. A common characteristic of Asian business owners is that they have a high rate of self-employment with the owners working on their own and hiring one to four employees only (GLA Economics, 2007). Because of the financial struggles of many Asian entrepreneurs, they prefer to not hire any employees or hire small numbers of employees. It is also because these Chinese business owners highly depend on their businesses to meet the financial needs that they prefer to have a small number in their business. 

It is hard to survive in a competitive market but it could be done through correct management structures and the right usage of strategic tools that the business possesses (Ram & Smallbone, 2001). Learning the inside and out of a business is crucial for its success and growth of a business. The Chinese approach and the Western approach to business formation and operations are very different, most significantly in areas like “human resource management, organizational structure and control, employee motivation, employee performance appraisal, and power and authority” (Gatfield& Youseff, 2004). Coming from different cultures, it is expected that the Chinese and Western approaches will be significantly different in terms of running a business. Additionally, with a volatile market, small businesses are more susceptible to these changes and are more likely to need and have access to timely and appropriate business support and advice that is critical for the survival of their business (Ram & Smallbone, 2001). The use of marketing strategies to survive an already competitive market shows how an entrepreneur is emergent and is flexible in using their available resources (Anwar & Daniel, 2016). Business owners need to be able to demonstrate their capabilities in networking their businesses in order to reach more potential customers and can likely help their business survive and grow in the long run. The capability of a business owner to be flexible and make use of the available resources can predict the success or failure of a business.

The UK has been receiving a steady flow of migrants that are beneficial to their economy with India, China, and Pakistan as the top 3 countries that are the UK's source of migrants (Pettinger, 2021). Many migrant workers who left China for the UK have left their country determined and willing to leave behind poverty and insecure work in order to have a better life and be able to financially support their families (Kagan et al., 2011). The majority of Chinese individuals and families leaving their country for the UK holds the idea and belief that the UK is a better place for them. For the benefit of them and their families, these Chinese can opt to work for companies or open their own businesses and be self-employed. However, many Chinese migrants are having a difficult time looking for a job in the UK after migrating there even though most of these migrants have 11 or more years of work experience and are holders of a bachelor's degree (Wazir, 2021). Recently, many Chinese migrants are leaving their countries for the UK to escape the authoritarian rule of China and the very strict implementation of Hong Kong's Covid-zero policy (Lin et al., 2022). Chinese make up the largest group of immigrants in the UK which composes 0.7 percent of the UK population but many would say that the figure is much higher than what official data is suggesting because there are many undocumented Chinese immigrants who enter the country (WDMIP, 2020). During an interview, a father of two revealed that he decided to move to the UK with his family for the sake of his children stating that the UK is a society that has the "rule of law, freedom of speech, and democratic elections'' that is not heard in Hong Kong (Bristow, 2021). Chinese migrants have many motivations in starting their own businesses. The survival of their businesses now depend on their capability to handle it well and market themselves to customers.

[bookmark: _Toc1725]2.4 Conclusion, and research gap

	There is a limited but growing number of existing literature in the field of business in the UK that dwells on the different ethnic groups. Almost no attention has been given to Chinese entrepreneurs in the UK market. The existing literature is outdated. There are not that many studies regarding Chinese entrepreneurs in the UK and existing studies were published more than 10 years ago. Current literature is too generalized on either the Asian community in the UK, the immigrant business owners in the UK, or the UK market. The fastest-growing ethnic group in the UK is the Chinese, however, little is known about them (Knowles, 2015) and they are rarely discussed in the academic world. Ruby et al. (2001) did a study on the social inclusion experience by Chinese in the UK, however, there has been limited research conducted on the entrepreneurial struggles of these Chinese business owners in the UK. The aim of this dissertation, therefore, is to gain an understanding of the difficulties and challenges experienced by Chinese business owners who are immigrants to the UK. This dissertation will add knowledge to the literature regarding the difficulties and challenges encountered by Chinese business owners in the UK. 


[bookmark: _Toc31621]3.0 Methodology

	This chapter will introduce readers to the methodology used in this dissertation and the data gathered from this chapter will be discussed in the next chapter. This chapter will present the philosophical assumptions, research design of the study, and a summary of the interviews conducted.

[bookmark: _Toc23848]3.1  Research Paradigm 

	The philosophical approach of this dissertation is interpretivism. Interpretivism is a theoretical position in social science that asserts that the social realm cannot be researched using the same methodologies as the natural sciences, and that investigation of the social realm necessitates a different epistemology (Potrac, et al., 2014). Interpretivist epistemology asserts that knowledge of a complex world is achieved by studying the experiences and perspectives of the people who live in it, and that the researcher should go into the real world to understand and explain and reconstruct these concepts and meanings through scientific means and language. Examples include semi-structured interviews, participant observation and other research techniques.

This dissertation will take a look at humans, their environment, and their experiences as individuals. this dissertation also aims to understand what is happening with Chinese entrepreneurs in the UK market as well as understand why is it happening to them.

[bookmark: _Toc25342]3.2 Research design

[bookmark: _Toc20780]3.2.1 Research method

Qualitative research relies on first-hand observations, interviews, and questionnaires from the researcher, a method mostly used in social work and educational research (Maxwell, 2012). A qualitative research design was used in this dissertation where a semi-structured interview was conducted with three Chinese business owners who own a business near Bath Spa University in order to discover new insights. Case analysis also will be utilized because this dissertation investigates the problems of Chinese business owners in the UK. A case method will be utilized in this study which offers advantages including sensitivity towards the cultural context of secrecy and giving the interviewees a low profile. The qualitative research design used in this dissertation was semi-structured interviews because the data collected from semi-structured interviews is quite reliable and easy to analyse (Siu & Bao, 2008).





[bookmark: _Toc18364]3.2.2 Data collection

In the social sciences, the semi-structured interview is one of the most often utilised research methodologies. Semi-structured interviews are more open-ended, allowing for new ideas to emerge throughout the interview depending on the interviewee's responses. Because the semi-structured interview combines the benefits of both unstructured and structured interviews, it offers the advantages of both. During the interview, respondents can voice their thoughts and ask questions of the interviewer, which encourages them to contribute more helpful material for qualitative research, such as their perspectives on difficult problems. Respondents can more easily give reasons for their answers in the interview and also have access to reliable, comparable qualitative data(Adams, 2015).	The primary data for this dissertation was collected using semi-structured interviews to answer the research questions above. The data will be analyzed afterward. The personal data of the interviewees will be kept confidential.

A semi-structured interview will also be conducted in order to gather relevant data from the participants. The interview questions were formulated to allow discussion of the Chinese business owners' motivation and drive for opening a business in the UK, the difficulties and challenges they had encountered, how they were able to overcome these barriers in their respective businesses, and whether they hire employees to help with the operation of their business or not. Three Chinese business owners in Bath are interviewed for this dissertation. Only three Chinese business owners were interviewed for this dissertation because the three interviews already provided rich insight into the challenges and barriers encountered by Chinese entrepreneurs in the UK as well as offered information and experiences on how these challenges and barriers were overcome by them. this dissertation has geographical limitations wherein this dissertation is only limited around Bath. The interview is semi-structured which implies that there is no need for more interviews to be conducted.



[bookmark: _Toc8242]3.2.3 Data analysis

	Content analysis is used to analyze the data collected, and the findings are used to address the research questions. Content analysis is the study of collected documents and communication, which may be text, images, audio or video in a variety of formats. Social scientists use content analysis to examine communication patterns in a reproducible and systematic way (Stemler, 2000). There are five main steps:
Step 1: Identify and collect data.
Step 2: Identify content categories.
Step 3: Classify the content.
Step 4: Check validity and reliability.
Step 5: Analyse and display the results.

After conducting semi-structured interviews with three Chinese business owners doing business near Bath, the five steps of content analysis will be followed to filter out useful content for analysis.



[bookmark: _Toc9234]3.2.4 Validity and reliability

As the semi-structured interview is a combination of the unstructured and structured interview, it has the advantages of both. (Adams, 2015) summarises five major advantages of semi-structured interviews to demonstrate its validity and reliability. (See Figure 1)
[image: ]
Figure 1:Five advantages of semi-structured interviews



This dissertation will thoroughly describe the difficulties and challenges faced by Chinese entrepreneurs in the UK by interpreting the semi-structured interviews conducted. this dissertation gathers the emic view of Chinese business owners in the UK which is an uncommon view because, normally, “trust, cultural sensitivity, and language differences” are commonly what hinder researchers in data gathering and data integrity (He, 2016). Summary data from the interviews of three Chinese business owners in the UK follows.
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[bookmark: _Toc27548]4.0 Results and discussion 

	The analysis of the semi-structured interviews conducted with three Chinese business owners is provided in this section. In this section, the results from the three interviews will be shown in order to gather the similarities and differences between the three Chinese business owners in the UK.

[bookmark: _Toc27310]4.1 Case One - Bath Noodles

Mrs. A, the boss of Bath Noodles, started Bath Noodles five years ago with her husband because of their love for delicacy. It was advantageous for them to have experience in catering back when they were in Hong Kong. They found out that there were many Chinese students residing in Bath who are not used to British food so they decided to open a Chinese restaurant in Bath. Mrs. L had never encountered language barriers in communicating with their customers since her English is good, however, her husband did encounter difficulties in communicating with customers because he’s not that good at English. Mrs. A and her husband went to Bath College and took language courses—because the UK government subsidizes new immigrants, their language classes were free. Their classes start at 9:00 in the morning and they come back to open their shop at 11:00 in the morning after finishing their classes—Mrs. A confirms it was tiring. They experience many difficulties when starting out their Chinese restaurant where they found it very difficult to get the “taste” of their target market which is the Chinese students but also the local residents in Bath who wishes to try authentic Chinese cuisine. They were both aware that not all local residents would like Chinese food, so they wanted to make and continue improving their recipes that would fit the taste of both the Chinese students and local residents. They were able to solve this problem by finding the best quality ingredients in the UK to cook so they can ensure their customers that they serve high-quality dishes. They were able to master the tastes of the local guests and the students and slowly improved their dishes. Their restaurant is not big and, therefore, does not have any need to hire staff. Their children are all grown-ups who help their restaurant during holidays when it is busy.

[bookmark: _Toc16083]4.2 Case One - Chilli Family Noodles

	Mr. B, the owner of Chilli Family Noodles restaurant, opened Chilli Family Noodles in 2016 with a few partners who are his friends. His friends and he worked in the catering industry before they came to the UK which motivated them to enter the food industry as entrepreneurs. They found a good location for their shop which is next to a central railway station that has a lot of traffic which implies a good business opportunity. They also considered the currently large number of Chinese students residing in Bath when they decided to open a Chinese restaurant there. Communicating in English was the biggest difficulty that they encountered when they opened their restaurant since opening a restaurant involved a lot of formalities and getting a certificate for the business operation was also hard for them that they needed someone to help them translate the files. In order to overcome this difficulty, they had to learn English on their own. They learned the basics of English that are essential when communicating with customers like learning the right pronunciation of the dishes they serve and asking customers whether they like spicy food or not. They also found it hard to get customers because of competition—there were already many existing restaurants in Bath. To overcome this difficulty, they constantly communicate with their customers about their preferences so they can improve their dishes that meet the needs of local customers and international students. They never hired employees because Mr. B and his partners did all the work where they shifted jobs according to their schedules—a more convenient and cheaper initiative. 

[bookmark: _Toc5893]4.3 Case Three - Hondo Chinese Supermarket

Mr. C, the boss of Hondo Chinese Supermarket, shared that he opened Hondo Supermarket in the city center in 2016 because there were many Chinese students in the two universities in Bath. The supermarket not only sold Chinese products but also offered customers, who are students and local residents of Bath, seafood and raw meat which is why they are popular in Bath. English was one of the biggest difficulties that Mr. C has encountered upon starting his business in the UK which made understanding the needs of local customers a hard task for him—he did not know what products would sell well so he brought a lot of things which made him lost a lot of money. He was able to solve this problem over time upon discovering the preferences of students and local customers. He was not able to hire staff during the early stages of his business because he lacked funds, so he worked by himself and slept for four or five hours a day to do all the work and hard labor in the shop. In the later stage, his funds were relatively abundant and he was now capable of asking two employees, which are international students, to help him out in the supermarket. He hires international students because the schedule of these students is flexible and because these international students can communicate with different types of customers. The British government was not able to subsidize his business because his business was not on the list of companies that will be provided with financial subsidies.

[bookmark: _Toc30332]4.4 Findings 

[bookmark: _Toc11805]4.4.1 RQ1 - What are the difficulties and challenges faced by Chinese business owners in the UK?

The prime difficulties and challenges faced by Chinese entrepreneurs in the UK are shown in Table 1.

	Table 1 identifies the difficulties and challenges of these Chinese business owners in the UK context. The common problem of these Chinese entrepreneurs lies in communication since these Chinese entrepreneurs are immigrants and are not good at communicating in English. Mrs. A and her husband, Mr. B and his friends, and Mr. C were all immigrants who familiarized the English language in order for their business to survive. Knowing the taste, food, and product preferences of the customers were also found to be a common problem for these immigrant entrepreneurs who had difficulty in assessing the needs of their customers which is a problem that stemmed from not being familiar with the English language. Mrs. A and Mr. B found it hard to know what type of foods and what are the tastes of their customers while Mr. C was struggling with the products that are needed by his customers in the supermarket.
[bookmark: _Toc6807]Table 1: Difficulties and challenges faced by Chinese business owners in the UK
	Chinese business owner
	Difficulties and challenges faced

	Mrs. A
	Knowing the taste preferences of customers; communicating with customers in English


	Mr. B
	Communicating with customers in English; competition

	Mr. C
	Communicating with customers in English; unable to hire staff



[bookmark: _Toc6854]4.4.2 RQ2 What is the organizational structure and staffing of Chinese entrepreneurs' businesses in UK?

Table 2 shows the preferred business structure of the three Chinese entrepreneurs which is relevant in discussing how these Chinese business owners were able to get used to the UK market.

[bookmark: _Toc2645]Table 2: Organizational structure and staffing
	Chinese business owner
	Initial entry into business
	Do they hire staff?

	Mrs. A
	Partnership
	No

	Mr. B
	Partnership
	No

	Mr. C
	Sole Proprietorship
	Currently, yes



	The current organizational structure of these Chinese businesses and the staff of their businesses are shown in Table 2. They are all engaged in business with a form of business structure that implies that they are held accountable for the full risk of the gains and losses of their business. Two of the entrepreneurs (Mrs. A and Mr. B) entered the UK market with partners while one entrepreneur (Mr. C) is running the business alone. Two of the entrepreneurs (Mrs. A and Mr. B) prefer not to hire staff while one of the entrepreneurs (Mr. C) is currently hiring staff after he can already afford to hire some. 
[bookmark: _Toc26751]4.4.3 RQ3 How did these Chinese business owners overcome the barriers, challenges, and difficulties they faced upon entering the UK market?

Table 3 discusses the solutions that the Chinese entrepreneurs made in order to overcome the problems they encountered upon entering the UK market.



[bookmark: _Toc4076]Table 3: How did the Chinese entrepreneurs overcame challenges and difficulties
	Chinese business owner
	Overcoming challenges and difficulties

	Mrs. A
	Finding the best quality ingredients; taking up language classes

	Mr. B
	Studying English; communicating with customers on what their preferences

	Mr. C
	Discovering the preferences of the customers; was able to gain more profit



Table 3 shows the different strategies that the three Chinese business owners did in order to overcome the challenges and difficulties they faced presented in Table 1. Mrs. L and Mr. L took English classes and studied English on their own, respectively in order to solve their problem with communication. The three entrepreneurs also worked to deliver the highest quality product and services by constantly communicating with their customers and discovering what their customers prefer. Mr. C, the only entrepreneur in this study who declared the want for staff in his business, was able to gain more profit and hire staff years after he first started his business.

[bookmark: _Toc15000]4.5 Discussion

    Business owners face various difficulties and challenges when opening their business until its current operation. Being an entrepreneur is especially hard if they are a foreigner in the country they are opening their business—it can be considered that these business owners are under-represented (Chen et al., 2019). The themes from the findings of this study have been highlighted as follows.

[bookmark: _Toc25517]4.5.1 Chinese business owners had difficulty communicating with customers


Language barriers can greatly affect immigrant businesses according to Hack-Polay et al., (2021) because language barriers can hinder many businesses from interacting with more customers and networking themselves. It is important for business owners to learn how to communicate with their customers without a communication breakdown so that they can gain loyal customers who will come back to their business. Many Chinese business owners are immigrants from China or Hong Kong and are mostly not fluent in English. Some of these immigrants from Hong Kong can understand and speak English well but some cannot, which is why there is a need for them to learn the language. Upon arriving in the UK, communication with English individuals is a hard task for them. Luckily, the UK government subsidizes immigrants, and English language classes are basically free for them. The findings of this dissertation correlate with Chen et al. (2019) upon which customers of businesses feel “at ease” being in restaurants that do not have any language barrier because miscommunication rarely ever happens. It is hard for Chinese business owners to communicate with their customers and deliver them the best service if there is a language barrier hindering them from understanding each other completely. Most of the time, they will have to guess what their customer needs because of communication breakdown. Language barriers can also be the cause of the other difficulties and challenges for many Chinese business owners which will be discussed after this part. 

[bookmark: _Toc2385]4.5.2 Chinese business owners did not know what their customer's preferences were when starting out

Because of the language barrier, communicating with customers to know what their preferences are is very hard. In a business, business owners need to know what the needs of their customers are in order for them to deliver those needs to them. Chinese business owners do not know what the customers would like in the cuisine or in the product because they cannot communicate properly because of language barriers. Nationality was found to have a consistent influence on an individual’s entrepreneurial orientation which is seen through the impact of culture (Dimitratos, et al., 2016). this dissertation agrees with Lounsbury et al. (2019) on how businesses are shaped according to their culture. These Chinese business owners are Chinese and are selling Chinese products to their target market but these Chinese products are a lot and not every Chinese product is needed by the customers which is why it is important for business owners to communicate and learn what their customer preferences are. It is also hard to be culturally appropriate since Chinese and English cultures are completely different. Migrant entrepreneurs are willing to adapt to their new environment in terms of traditional values, however, they are more likely not to integrate their culture into the mainstream society but this should not be viewed as strict adherence to traditional values (Hamilton et al., 2008). Chinese culture is different from English culture. Rice is part of the food culture of China but, in the UK, rice is not a staple. Business owners do not need to force this culture into the English society but non-Chinese customers can definitely appreciate the Chinese culture by buying Chinese foods without disrespecting their culture.

[bookmark: _Toc8489]4.5.3 Most Chinese business owners prefer to work on their own or with their business partners rather than hire staff


Most Chinese entrepreneurs are self-employed and do not prefer to hire employees—usually their reason for working on their own is a financial concern. For many Chinese entrepreneurs, it is more convenient for them to work with their family and partners—trust is an important factor in this. The UK also subsidizes start-up businesses of immigrants but not all businesses are subsidized—the hospitality and food industry is not part of this subsidy. this dissertation agrees with Chen et al. (2019) that most Chinese business owners struggle financially upon starting out. Establishing a business as a foreigner is hard since usually the money of these entrepreneurs is limited at first. If these entrepreneurs know that their money is limited, they are most likely to not hire staff. Once they have enough money to hire staff, they would hire but if they believe that their family and partners can handle the business without staff, they are more likely not to hire staff. Rates of self-employment have decreased in number for Indians and Chinese but Clark and Drinkwater (2010) argue that that is because they got jobs that pay them well but that many Indian and Chinese entrepreneurs in the UK still work long hours compared to other ethnic nationalities and other English entrepreneurs. It can be said that Chinese business owners are hardworking, especially at the start of their businesses which shows their dedication to the success of their business. There is a huge impact on the survival and growth of a business according to the size of the start-up finance which is why Hussain et al. (2007) suggest that financial institutions and government agencies should be able to offer services that aim to support the business of ethnic minorities and, in return, give more employment to citizens. It is hard for many Chinese entrepreneurs to borrow money from financial institutions especially at their start-up level because of the language barrier. The lack of finance of Chinese entrepreneurs can also be attributed to language barriers which make these entrepreneurs unable to communicate with financial institutions to let them borrow money (Zhang, 2015).

[bookmark: _Toc15624]4.5.4 Chinese business owners learned how to effectively operate in the UK market over time


Chinese business owners entered the UK market with existing competition so it is hard for them to compete with established businesses in the area. Upon entering the market, their competitors are already established in the market and are already well known. That is why it is of great challenge that they are able to compete and succeed with their business. this dissertation agrees with Chaudhry & Crick (2004) on how businesses need to continually monitor their business practices in order to learn their advantages over their competitors. Additionally, the findings of this study correlate with Korede et al. (2021) on how business owners need to use their available resources to secure survival in the market and be on the market for a long time. Over time, these entrepreneurs learn how to operate in the foreign market that they entered. They were able to cope with the challenges they faced when starting out their businesses. The Chinese entrepreneurs residing in the UK have become diversified in the products and services they sell to other people over the last five years (Latham & Wu, 2013). These Chinese entrepreneurs were able to compete in the market. The key to succeeding in a competitive market was of communication. The Chinese business owners communicated with their customers and were able to get their input about their businesses.

[bookmark: _Toc1579]4.5.5 Motivations of Chinese entrepreneurs in opening their businesses

All of the three Chinese business owners interviewed for this dissertation said that they opened their Chinese business because of the location of their shop which is home to many Chinese students and locals who enjoy Chinese foods. There are an estimated 200,000 Chinese students studying in Europe with 80,000 of these students studying in the UK (Latham & Wu, 2013). The location of their businesses is determined by their target market. All three entrepreneurs interviewed wanted the Chinese international students to be their target market which is their motivation to open a business near Bath. This is important in understanding the motivation and dedication of these Chinese entrepreneurs to their respective businesses.

             
Business owners need to learn how to communicate with their customers without a communication breakdown so that they can gain loyal customers who will come back to their business.  Because of the language barrier, communicating with customers to know what their preferences are is very hard.  Most Chinese entrepreneurs are self-employed and do not prefer to hire employees—usually, their reason for working on their own is a financial concern. Chinese business owners entered the UK market with existing competition so it is hard for them to compete with established businesses in the area. Additionally, All of the three Chinese business owners interviewed for this dissertation said that they opened their Chinese business because of the location of their shop which is home to many Chinese students and locals who enjoy Chinese foods.





[bookmark: _Toc16302]5.0 Conclusion

[bookmark: _Toc21198]5.1 Answers to research questions 

With regard to the review of the literature and the empirical analysis, the researcher can offer a possible answer to the research question of this study: What are the difficulties and challenges faced by Chinese business owners in the UK? The findings of this research highlight language barriers, customer preferences, cultural appropriation, self-employment, monetary concern, and competition in the market as the most common difficulties and challenges that Chinese business owners encounter in the UK. The findings in this dissertation have important implications for understanding immigrant business owners in the UK. Firstly, during the interviews, the three Chinese business owners were able to recall the challenges they encountered upon starting their businesses as an immigrant. Secondly, the representation of other business ventures was not highlighted in this study even though the authors did not intentionally choose businesses in the food and hospitality industry. Finally, all Chinese entrepreneurs declared growth and survival of their respective businesses. It is beneficial for entrepreneurs to understand that success and growth do not happen overnight and the road towards success and growth is often hard and risky.



[bookmark: _Toc7970]5.2 Contribution 

This dissertation gives us a clearer understanding of the difficulties and challenges of Chinese entrepreneurs doing business in the UK and based on research, it is clear that there is very little literature on Chinese doing business in the UK, and this dissertation can further advance potential areas of research on this topic.


[bookmark: _Toc6908]5.3 Limitation and Further Research 

	This dissertation does not answer all the questions regarding the challenges and difficulties faced by Chinese entrepreneurs in the UK as this dissertation recognizes the diverse and varying experiences faced by different Chinese entrepreneurs. However, this has opened the research area for more potential researchers. In addition, specific barriers were not found in this study including gender barriers that should be explored to tap into the potential accomplishment and advantages of gender in being an immigrant business owner in the UK. Finally, to overcome the limitations of convenience sampling, future researchers should be able to survey a large number of Chinese business owners in the UK to gather more extensive data that would be beneficial for entrepreneurship and cultural understanding.
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Semi-structured interview with Bath noodles boss MRS.A

1. May I ask how long has Bath Noodles been open?
About five years.

2. Why did you choose to open a restaurant?
Because my husband and I both like delicacy very much, and we also have experience in catering when we were in Hong Kong, we learned that there are a lot of Chinese students in Bath, considering that the international students were not used to British food when they first came to the UK, So we finally decided to open a Chinese restaurant in Bath

3. Did you have any major difficulties in the early days of your business?
The biggest problem is the taste, because our main customers here are not only Chinese students, but also local residents. You must know that not all local residents like Chinese food, so how to improve the recipes to make both local residents and international students like us The food was our biggest difficulty in the beginning.

4. Do you have language barriers in communicating with local customers?
Because we are from Hong Kong, my English is good and there is no language barrier, but my husband's English is not very good, so it was very difficult for him to communicate with local customers at first.

5. How did you solve these difficulties?
First of all, we will try our best to find the best quality ingredients in the UK to cook, because we must first ensure the quality of our dishes. After a long period of exploration, we have gradually mastered the tastes of local guests and then improved them. For language problems, my husband and I both go to Bath College for language courses. But the class usually starts at 9:00 in the morning, so we have to come back to open the shop around 11:00 after the class, so we are very tired. Fortunately, the government subsidizes new immigrants, and our language classes are basically free.

6.Will it be difficult to hire employees?
Our restaurant is not big, so my husband and I can handle it, so luckily we don't need to hire staff, plus our kids are grown up, so she's there to help out during the holidays.


Semi-structured interview with Chilli Family Noodles boss MR.B


1. How long has this Chinese restaurant been open?
Chili Family Noodles opened in 2016, after discussing with a few partners

2. Why did you choose to open a Chinese restaurant at that time?
My friends and I were all in the catering industry before coming to the UK, so we have a lot of experience, and the location of our shop is very good, next to the central railway station, we think this place has a lot of traffic , business should be very good, plus there are a large number of Chinese students in Bath. So we decided to open a Chinese restaurant

3. What difficulties did you encounter when you first opened the restaurant?
The language barrier was probably our biggest problem at the beginning, because we needed a lot of formalities to open a restaurant, rent a shop, and get a certificate, but our language skills were not very good, so we encountered a lot of trouble at the beginning, and we had to ask someone to help us translate a file. Another problem is the source of customers. At first, we thought that the location of the store would have a lot of customers, but it was not because we did not consider that there are already many restaurants in Bath itself, so they would not come to us to eat specially, so just now When we opened the restaurant, our business was very bleak.

4. Is hiring employee also a problem?
No, we don't need to hire people, as I said, my partners and I are team, so we don't need to hire people, we just need to arrange a schedule, everyone can go to work according to the schedule, and also We are fast food and don't need a lot of staff to help.

5. So how do you solve these problems?
We can only learn English through our own efforts. First, we must learn the English pronunciation of our dishes, as well as basic communication, such as asking customers if they want spicy food. , but no customers still bothered us, so we tried a lot, we learned that local customers don't like too spicy food, but they really want to try something spicy, like Chinese chongqing noodles, so We are constantly improving our dishes to meet the needs of local customers and international students.


Semi-structured interview with Hondo Chinese Supermarket boss MR.C


1. How long has this supermarket been open?
Hondo Supermarket opened in 2016, because there are two universities in Bath, and there are many Chinese students in both universities, so I decided to open a Chinese supermarket in the city center. Although Chinese students are our main source of customers, after all, in the UK, so the products we sell are not only Chinese products, we have seafood and raw meat, which is why we are more popular in the supermarkets in Bath.

2. What kind of difficulties did you experience in the early days of starting a business in the UK?
When I first opened the supermarket, my English was not very good and it was sometimes difficult for me to understand the needs of local customers. So at first I didn't know what products would sell well, so at first, I would buy a lot of products and lose a lot of money, and then I gradually solved this problem after some experience.In addition, I could not afford to hire staff to help me in the early stages of my business due to lack of funds, so I could only sleep for four or five hours a day in the early stages of my business, and I had to do all the work in the shop, in and out of the stock, carry the goods, and do the accounting, all by myself.

3. In what way do you go about solving these problems?
Through the accumulation of experience, I have gradually discovered the preferences of students and local customers. For example, students usually prefer convenient food, such as instant noodles, hot pot, etc., so I will put more hot pot ingredients and instant noodles in the store. For housewives and local customers, they appreciate quality and fresh ingredients, so every Wednesday I go to local farms in Bath and Bristol to pick up fresh meat and vegetables.

In the later stage, my funds are relatively abundant, so I will ask two employees to help in the supermarket. Usually, I choose international students to help.

4. Why hire international students as staff?
Because the time of the students will be more flexible, I can arrange them to work in different time periods. Besides, international students generally master two languages, so it will be more advantageous to communicate with different types of customers.


5. Did the British government subsidize you when you started your business?
I learned on the Internet that the British government will give certain financial subsidies to entrepreneurs. Unfortunately, we are not on the list. (I later learned that the companies receiving subsidies are mostly technical jobs)
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Strengths / Uses of Method

1. Positive rapport between interviewer and
interviewee. Very simple, efficient and practical way
of getting data about things that can't be easily
observed (feelings and emotions, for example).

2. High Validity. People are able to talk about
something in detail and depth. The meanings
behind an action may be revealed as the
interviewee is able to speak for themselves with
little direction from interviewer.

3. Complex questions and issues can be
discussed / clarified. The interviewer can probe
areas suggested by the respondent's answers,
picking-up information that had either not occurred
to the interviewer or of which the interviewer had no
prior knowledge.

4. Pre-Judgement: Problem of researcher pre-
determining what wil or will not be discussed in the
interview is resolved. With few "pre-set questions”
involved, the interviewer is not "pre-judging” what is
andis not important information.

5. Easy to record interview (video / audio tapes).
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Research into the Chinese Business Practitioners Experience in
launching a business in the UK

Chinese shops and restaurants in central Bath are studied to understand the
difficulties and the challenges these Chinese business owners encountered when
launching their business and to understand how they overcome these difficulties and
challenges.

What is this?

« This interview is part of a research project here at Bath Spa University to
understand the difficulties and challenges encountered by Chinese
migrants when launching a business in the UK and how they can
overcome them through their own efforts

* The research involves this interview and relates your answers to the study
of your expereonces and practices in launching a new business in the UK.

Taking part
* Your participation is completely voluntary.
* Your answers tointerview will be confidential and will not be available to anyone
else except the student researcher and the supervisor.
* You can opt out at any time.
* You can refuse to answer any questions.

The Data

* The data collected will be used only for this research project, will be kept
securely only on the student researcher’'s computer and a backup and only for
this research project.

* Any publication of results will retain anonymity for you; you will not be identified
in this research.

* You do not need to take part in this research. You can request to see or correct
your data and can withdraw from the research at any point up to 15/05/2022
(after that it will be used anonymously in analysis). You do not need to give any
reason or explanation.

* Only the research team will have access to the data.

* You have the right to lodge a complaint with the Information Commissioner’s
Office (ICO).

* The data will be retained for the purpose of this project only and will be deleted
after the dissertation is completed and graded.

* Any more questions or want to withdraw? Ask MINGJIAN ZHANG
(mingjian.zhang21@bathspa.ac.uk)

Date: 11/04/2022
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Informed Consent for [Challenges and opportunities for Chinese doing business in the UK]

Please tick the appropriate boxes Yes No
1. Taking part in the study

I have read and understood the study information dated [11/04/2022], or it has been read to O O

me. | have been able to ask questions about the study and my questions have been answered O O
to my satisfaction.

| consent voluntarily to be a participant in this study and understand that | can refuse to answer O O
questions and | can withdraw from the study at any time, without having to give a reason.

1 understand that taking part in the study involves face to face interview, which will be audio-recorded. [1 [

2. Use of the information in the study

| understand that information | provide will be used for an undergraduate research O O
project for Bath Spa University.

I understand that personal information collected about me that can identify me, such as my O O
name or where | live, will not be shared beyond the study team; researcher, supervisor and markers.

| agree that my words can be quoted in research outputs. O O

3. Future use and reuse of the information by others

The data captured within this research project will be transcribed anonymously and you will not be identified in
this research.

The data that is collected will be used for this research purpose only, it will be kept securely in the student
researcher’s person laptop, which is only for this research project.

This information will be kept private for the researcher only and will not be used for any other purposes or
commercial use

4. Signatures

Name of participant [IN CAPITALS] Signature Date

5. Study contact details for further information

Student Researcher: MINGJIAN ZHANG 07508541254 mingjian.zhang21@bathspa.ac.uk

Dissertation supervisor : Dr Lu Liu |.liu@bathspa.ac.uk




