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INTRODUCTION 
According to the World Bank Doing Business report (2020), the UK is one of many countries that is a leading business destination in the world, ranked eighth as a region that provides "ease of doing business." Despite such a high ranking, the TMF Group (2021) report on the global complexity index 2021 ranked the UK 53rd. The reports suggest that the UK is a leading startup business destination in the world, with potential business owners finding the UK ideal for opening their businesses. The reports indicate that business owners find it easy to start their businesses in the UK to meet the demands and requirements of the primary UK market and probably extend to neighboring regions in Europe and the world by extension. The UK is a strategic destination for a startup targeting success in a specific industry. However, the differential between the high ranking in "ease of doing business" provided by the World Bank Doing Business report and the scale of the UK's global business complexity index supplied by the TMF Group is large. It suggests that from an external standpoint, the UK looks like an ideal destination for a prospective business owner; however, from an intrinsic angle, the UK business market is very complex. According to Hussain et al. (2007), ethnic minorities own many small businesses in the UK, guided by a lack of satisfaction in working for others and higher earnings prospects. Subsequently, the owners make significant contributions to the economy through their operations. Such businesses did not fortify overnight despite their considerable contributions considering the complexity of the UK business market, making foreigners face survival challenges. Therefore, it is essential to investigate the challenges faced by foreign investors in the UK in conducting businesses and how they overcame such issues.
According to Bevan (2021), Chinese-owned companies significantly contribute to the UK economy, considering they provide approximately 60000 jobs. It shows how the UK is a preferred destination for Chinese-owned companies, with many Chinese individuals running business operations in the UK. Migration was a significant factor in ensuring many Chinese citizens became UK residents leading to enacting business structures as startups which is no surprise considering the business-minded attribute of Chinese people. Another significant factor contributing to the status quo is globalization, where national boundaries disintegrate and open up to accommodate entrants from anywhere within the world. It is a no-brainer that many Chinese business ventures majorly contribute to the UK economy despite the high chances that such businesses that fortified in the UK business market once faced survival challenges due to running in unfamiliar territory. As a foreigner running a business in a foreign market, one can face hardships in a lack of knowledge of subtle elements of the explored market. It leads to more questions on survival than answers. A foreigner can also find a local market intimidating due to the lack of knowledge and cultural differences by extension. Another extended issue that alludes to cultural concerns that a foreigner may face in a local market is language barriers, especially for highly differentiated languages. Such probable challenges compounded by the need for strategic management in decision-making for a successful business venture make surviving as a business owner in a foreign land cumbersome. It suggests making necessary adjustments to ensure success despite the endured challenges. The surviving Chinese-owned businesses operating in the UK got lured by the "ease of doing business" in the region; however, their foreign status placed them through survival challenges. The surviving entities contributing to the UK economy found a way to survive. The research will explore the difficulties and challenges experienced by Chinese business owners in the UK and how they were able to overcome such problems and difficulties. Li (2017) posits that most past studies focus on the South Asian community, with rare studies on their compatriots from the East. Therefore, the proposed research is worth exploring, given it will address that gap.  
RESEARCH QUESTION AND OBJECTIVES
The primary research objective is to thoroughly comprehend the difficulties and challenges faced by Chinese business owners in the UK and how the Chinese business owners overcame these difficulties and challenges. 
The proposed research question is as follows:

Research question one: What are the difficulties and challenges faced by Chinese business owners in the UK?
Research question two: What is the organizational structure and staffing of Chinese entrepreneurs' businesses in the UK?
Research question three: How did these Chinese business owners overcome the barriers, challenges, and difficulties they faced upon entering the UK market? 

As determined earlier, opening a business and surviving in a foreign country is arduous due to obstacles in potential challenges. The proposed study aims to discuss such challenges using Chinese people operating successful businesses in the UK as a magnifying lens, guided by the questions to determine the specific challenges they faced and how they were able to overcome them to succeed in the UK market.

PRELIMINARY LITERATURE REVIEW 
It is important to start from an explicit angle regarding the influencing factors that guide Chinese entrepreneurs to run operations in the UK to deeply understand the concept of Chinese business owners in the region. The majority of Chinese entrepreneurs want to establish a firm in order to enhance their income, be their own boss, and be successful in their profession (Chu et al., 2011). Chen et al. (2019) in developing a detailed and in-depth understanding of the motivational drives for Chinese owner-managers starting a business, determine that their motivation comes from yearning for increased income, leading as a personal boss, and success in their ventures. Further, according to Ahmed (2019), factors such as freedom, work flexibility, and experience are fundamental factors influencing many immigrant entrepreneurs who decide to run operations in the UK. Therefore, Chinese entrepreneurs get the encouragement to run business operations in the UK due to subtle issues detailed in personal satisfaction facilitated by room for growth and a satisfying platform. On a different note, the Global Entrepreneurship Monitor (GEM) and other credible sources posit that entrepreneurial intent is primarily high among young Chinese graduates in the UK (Chen & Phillips, 2016). Chinese entrepreneurs earn some support from the Chinese government (despite shortcomings), expanding incentives for running startups in the UK (Chen & Phillips, 2016). Therefore, the UK, ranked eighth as a region that provides "ease of doing business" according to the World Bank Doing Business report (2020), provides a stable and healthy market for Chinese citizens to explore by running business ventures. However, Chen & Phillips (2016) denote a worrying trend by reporting that banks in the UK and other significant financers traditionally favor low-risk investments using loans with firm security structures in collateral, informing a major challenge for startups. Therefore, despite the explicit issues that make running a business venture in the UK look favorable for the Chinese entrepreneur, significant challenges may derail establishing a successful business operation in the region (Gibb, 2006). 
Chen et al. (2019), in their findings from the study conducted, posited that minority groups face the constant challenge of under-representation; additionally, Chinese people running business operations in the UK face challenges such as cultural values accompanied by beliefs, monetary concern, employee or labor barrier, language barriers, understanding the law or regulations as an entrepreneur. At this point, it is important to delve deeper into the subject of the challenges faced by Chinese business owners in the UK and the steps the successful business operators took to overcome the challenges and problems. Although the UK attracts Chinese citizens to explore business ventures in the region, given vast motivational factors, they face challenges in ensuring survival which needs competencies to emerge victorious (Chen & Phillips, 2016; Chen et al., 2019). Sequeira et al. (2016), in their report of further studies, posit that women face higher hurdles in entrepreneurship in specific countries subject to factors such as inhibitive policies and standards set by governments and institutions that make it a huddle to start up a business or grow ventures, insufficient capital access, failure to be taken seriously, and incapability to hire proficient human capital. Further, the authors submit in their findings that factored Chinese women that some challenges the group face as entrepreneurs include inadequate access to capital, limited access to networks, gender bias, human capital, insufficient social support, religiosity or spirituality, and prohibitive socio-cultural values, traditions, and beliefs (Sequeira et al., 2016). According to Wang and Warn (2018), many Chinese immigrants face hardship in making entrepreneurial choices due to resource differentials and introduction to diverging market conditions from their native land in the foreign country that serves as their new home. For the Chinese business owners in the UK, the most common problems they encounter include marketing constraints, networking gaps, and stiff competition from formidable companies (Ram et al., 2017). A converging theme exists regarding the challenges faced by Chinese business owners running their ventures in the UK. The identified issues such as language barriers, cultural diversity, and other disincentives for successful business operations such as no access to human capital and resource are additional factors that challenge the Chinese entrepreneurs in the UK. However, limited literature explores the challenges and difficulties Chinese business owners face in the UK and how they overcome such disincentives for successful operations.


METHODOLOGY
The submissions of the Chinese business owners in Bath issued from semi-structured interviews will be examined along with relevant case analysis to understand the difficulties and challenges experienced by Chinese business owners in the UK and how they were able to overcome such problems and difficulties. 
The research will use a qualitative approach using a semi-structured interview with three Chinese business owners who operate near Bath . While qualitative data analysis focuses on data interpretation and is descriptive with a high relation to language, the quantitative approach focuses on numbers, countable data, or measurable. Qualitative data assists researchers in comprehending why, how, or what contributed to a specific trend. In contrast, quantitative data assists researchers in determining by how much or how often something occurred through calculations (Mayer, 2015). Considering this research will examine the difficulties and challenges experienced by Chinese business owners in the UK and how they were able to overcome such difficulties and challenges, the qualitative data analysis approach is more suitable than the quantitative approach. Qualitative research earns information from first-hand observations, interviews, or questionnaires issued by the researcher to gather data for analysis. 
A semi-structured interview will suffice as the research will require deep and first-hand insights to determine the difficulties and challenges experienced by Chinese business owners in the UK and how they overcame such problems and challenges. The semi-structured interview, primarily used in social sciences, provides the researcher adequate space to prepare questions ahead of time, convincing the interviewees of the interviewer's competence during the interview (Valentine, 2013). Such ideal perceptions will create a conducive environment to gather relevant information as the interviewees will feel comfortable opening up and contributing sufficiently under the premise of a positive perception of the process. Besides, and more importantly, semi-structured interviews allow informants the space to express their views in their terms guided by the list of questions explored by the interviewer(Valentine, 2013). The interviewer prepares a list of questions to explore during the process but does not touch, ask them all, or use a particular order to guide the interviewing process; instead, the interviewer uses the prepared questions to guide a conversation forward with the interviewees. It shows how data collected from semi-structured interviews have a high-reliability index. Further, such data is easy to analyse. The mentioned attributes make the semi-structured interview approach the most favorable for conducting this research over other approaches for sufficient information. A case method will complement the semi-structured interview considering the advantages offered in this approach, such as sensitivity towards the cultural context of secrecy and the capability to provide the interviewees with a low profile. The method, primarily used in social sciences, provides in-depth information concerning an issue and tackles it by issuing a researcher a multi-faceted understanding, especially if the addressed issue is complex in its real-life context. Therefore, the case analysis approach meets the research, which aligns with social sciences and will provide deeper insight into different layers for understanding. Assessing the difficulties and challenges experienced by Chinese business owners in the UK and how they overcame such difficulties and challenges is a social science-related study, making the semi-structured interview and case method approaches most suitable for use over others.
Primary data for the research will be collected through semi-structured interviews and analyzed later using content analysis while keeping information on the interviewees confidential. The open-ended structure for semi-structured interviews will provide sufficient space for interaction to gather vast information and room for adjustment whenever a new idea emerges during the interviewing process, subject to the information collected from an interviewee's response. The semi-structured interview approach will have an added advantage for conducting this research by combining the benefits of structured and unstructured interviews. The interviewer will ask questions guided by a prepared list as the interviewees will voice their thoughts and engage the interviewer for a more interactive process and a conducive environment for contribution leading to proficient material like perspectives that are instrumental for the research. The semi-structured interview will issue relevant and sufficient information as respondents will have the platform to back their answers with reasons during the interview, which increases accessibility to reliable and adequate information, especially during analysis by determining what makes sense and what does not meet the threshold for consideration. The interview questions for the semi-structured interview will allow discussion regarding the underlying drive for Chinese business owners in the UK to start a business in the region, the difficulties and challenges they encountered, and how they addressed and overcame such issues respective to their companies. The questions will equally be formulated to allow discussion on whether the Chinese business owners acquired external assistance to address the difficulties and challenges by hiring employees to assist in running business operations. The interviewing process will accommodate three Chinese business owners in Bath as the participants or respondents guided by the fact that their insight or information gathered from their submissions will be sufficient or richly insightful. Besides, using the semi-structured interview approach implies no need for conducting multiple interviews. The semi-structured interview approach will provide deep insights into the identified research questions. After collecting the data, content analysis will help during the analyzing stage to help determine reliable findings that address the research questions. The approach will help filter valuable content to explicitly and implicitly determine the difficulties and challenges experienced by Chinese business owners in the UK and how they were able to overcome such difficulties and challenges. 

PROJECT LIMITAITIONS
The research will encounter geographical limitations, albeit making the process practicable, and significant ethical concerns. The study will only be limited to around Bath; hence, it faces geographical boundaries in failing to cover an extensive area. However, focusing on the Bath region will make it easy to complete the research in time based on the limited resources and time. However, some costs will be incurred for conducting the study on stationary, acquiring assistance from some experts, travel, and software for storing collected data that ensures confidentiality and security. 
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