




Online Store Web Application 


Outline

    An E-Commerce website is one of the best and booming applications for the traders, businesspeople, and some marketers, by using this platform they can sell the products, not only that customers can buy some products on the website electronically by using the internet on the mobile and computer (Bhandari, 2014). E-Commerce means it is nothing but, it is online shopping. For the front-end of a website, we use HTML, CSS, and JavaScript, and for the back end, we use programming languages like Java, PHP, and Python, among others. For instance, in this online application you can buy a mobile phone, shoes, or other groceries on any website, like Best-BUY, Amazon, etc. 
    First need to create an account in the Google and pay Google to use your platform to connect with clients to launch your own apps on the Google Play store. Purchasing a service for your company from cloud computing service providers like Alibaba, Amazon Web Service, Microsoft, etc. is crucial for the online application. A perfect economy uses technology and its achievements to establish a market where buyers and sellers can interact and transact without the interference of outside forces (Garcia-Parpet, 2007).
How E-commerce Websites Works
    Internet access and the ability to choose products and add them to a shopping cart are prerequisites for an e-commerce website. then use the payment option and your bank account to checkout your purchases. Delivering the items to the registered address completes the process.
Economic Benefits
· Banks generate revenue by using consumers' credit and debit cards.
· The money used to build the nation's infrastructure benefits the government in some ways.
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